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Guide for Authors

Papers should be as brief as possible consistent with the journal's objective (see reverse of
Contents page).

They should be typed and double-spaced. Three copies should be submitted together with, in
the case of non-subscribers only, a submission fee of A$15. In order to ensure an anonymous
review, authors should not identify themselves directly or indirectly. Experience has shown that
papers which have already benefited from critical comment from colleagues at seminars or at
conferences have a much better chance of acceptance.

Presentation

A cover page should show the title of the paper, the author's name, title and affiliation, and any
acknowledgements. The title of the paper, but not the author's name, should appear on the first
page of the text. An Abstract of 150-250 words should be provided on a separate page
immediately preceding the text.

Tables and Figures
Each table and figure should bear a number and a title and should be referred to in the text.
Sources should be clearly stated.

Footnotes should be used only in order to avoid interrupting the continuity of the text and should
not be used to excess. They should be numbered consecutively throughout the manuscript with
superscript arabic numerals. They should not be used in book reviews.

References

References should be listed at the end of the paper and referred to in the text as, for example,
(Duval, 1997, p. 124). Wherever appropriate, the reference should include a page or chapter
number. Only works cited in the paper should be included in the list. Citations to institutional
works should if possible employ acronyms or short titles. If an author's name is mentioned in the
text it need not be repeated in the citation, e.g. 'Richardson (1996, p. 36) states...... '

In the list of references titles of journals should omit an initial 'The' but should not otherwise be
abbreviated. The entries should be arranged in alphabetical order by surname of the first
author. Multiple works by the same author should be listed in chronological order of publication.
Some examples are:

Ekman, P., Friesen, W.V. and Ellsworth, P. (1972), Emotion in the Human Face, Pergamon
Press, New York.

Smith, M., Taffler, R. and White, L., (2002), “Cartoon Graphics in the Communication of
Accounting Information for Management Decision Making”, Journal of Applied Management
Accounting Research, 1(1), Winter pp. 33-54

Style and Spelling

Abbreviations should be written as, for example, FASB and not F.A.S.B. Words such as 'realise’
should be spelt with an ‘s’ and not a 'z'. Single quotations marks should be used, not double.

Mathematical Notation

Mathematical notation should be used only where its rigour and precision are indispensable,
and authors should explain in narrative form the principal operations performed. Such notation
should be avoided in footnotes. Equations should be numbered in parentheses, flush with the
right-hand margin.
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The Institute of Certified Management Accountants was established in 1996 as a
professional body serving the management accounting discipline.

The Institute's constitution defines management accounting as "the application of
professional knowledge and skill in the preparation and presentation of accounting
information in such a way as to assist management in the formulation of policies and in
the planning and control of the operation of the undertaking".

This is a broad definition, allowing for members with a variety of experience, including
information management, treasury, efficiency auditing, marketing budgeting, valuation,
pricing, logistics accounting, etc. Therefore the membership committee reviews each
application individually, relying on the evidence supplied in the application. As a
general rule, however, experience in the compliance areas of audit, tax or external
reporting is not considered appropriate.

If you are a professional management accountant and can provide evidence of this to
support your application two categories of membership are available:

o Certified Management Accounting (CMA) status which requires evidence of
having passed both the Institute’s Advanced Management Accounting and
Advanced Strategic Management Accounting subjects at the graduate level (or
equivalent) and evidence of 5 years work experience in management accounting.
Alternatively, qualified accountants with 10 years experience in management
accounting can also apply direct for CMA membership without examination.

e Associate member (AMA) status which requires only three years work experience
in management accounting and does not require the advanced subjects.

e Graduate member (GMA) status is also available to those with a recognised
accounting degree (or equivalent) but no management accounting experience.

e Management Accounting Affiliate (MAA) status is available to those with an
interest in management accounting, with or without any qualifications or
experience.

All categories of members receive the monthly Strategic Finance (USA) journal and the
On Target newsletter. Access to the Institute’s web page www.cmawebline.org and
professional development programme is also available.

The Institute of Certified Management Accountants,
CMA House, Unit 5, 20 Duerdin Street,
Clayton North, Victoria 3168 AUSTRALIA.
Telephone +61 (0) 3 9544 7913 Facsimile +61 (0) 3 9544 7299.

(vi)



